Some misconceptions can lead companies to believe that exporting
isn't for them, including that the market is “big enough here” and
that exporting is too difficult. The facts show a different story:
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Exporting works for manufacturers of all sizes!

ExporTech™ is a program designed to

B E N EF ITS OF EXPO RTI N G accelerate export growth for

S small and mid-size manufacturers.

GET
STARTED
TODAY

Click Here for Details

U.S. companies that export grow faster than

Exporting provides companies with a

non-exporting companies diversified sales base and increases productivity

Companies that export are 8.5% less likely to go out of business [ Exporting spurs innovation in product design and applications
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