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Public Outreach

NIST uses many dissemination 
methods to reach large public 
audiences.

Original content created for the 
methods at right include:

• Lay language text describing NIST 
news, videos, blogs, illustrations, 
infographics, graphics, photos, and 
animations

* PAO = Public Affairs Office



Broadcast Channels

NIST reaches the broad public with news of research results
and activities through 7 major “channels.”

The numbers above show average monthly reach for each
channel. Reach is the potential audience based on subscriptions
or other data. Actual audience size varies with each topic. 



News items

NIST releases about 130-150 
news articles each year

3/1 /2016 to 3/1/2017: 
About 400,000 website page 
views for news articles

Examples of popular news 
topics at right



Videos

Videos substantially increase the 
reach of NIST news items. 

March 2016 – March 2017
• 29 fully produced videos
• 16 social media videos

Recent NIST videos re-published 
by: Washington Post, Smithsonian, 
National Geographic, other major 
news media



Social Media

NIST engages the public in its work 
through daily social media posts and 
its “Taking Measure” Blog

Facebook

Twitter

LinkedIn



New Web Features


