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[bookmark: bachelder]Presentation from Dennis Bachelder, API’s Engine Oil Licensing and Certification System


Good morning. I am Dennis Bachelder from API’s Engine Oil Licensing and Certification System, and I want to thank the Chair and members of the Northeastern Weights and Measures Association Law and Regulations Committee for this opportunity to recommend a change to Handbook 130 section 3.13.1, Labeling of Vehicle Motor Oil.

Handbook 130 has for many years required that labels on motor oil packages identify the oil’s SAE viscosity and API performance level. Both of these items are important pieces of information for vehicle owners and operators and maintenance personnel entrusted with the responsibility of selecting the right motor oil for a car or truck.

While section 3.13.1 continues to meet this need for motor oil packages, it does not address bulk motor oils, the manner by which many motor oils are distributed and installed today. Over the last two decades, the distribution and installation of motor oils has undergone a radical change, shifting from a do-it-yourself process with oil installed by vehicle owners from bottles to a do-it-for-me system where the oil is installed by service providers from tanks filled by distributors. According to Kline and Company, do-it-for-me installed more than 60 percent of passenger car motor oil last year. Consumers who once scrutinized motor oil labels in auto parts stores before installing them in their cars or trucks now travel to auto dealers, quick lubes, or service centers and wait while their vehicle’s oil is changed with motor oil from a bulk oil tank. These consumers might be selecting a specific oil for their vehicle, but many are probably trusting that the service provider is installing a quality bulk oil recommended for their car or truck. API samples and tests motor oils purchased from bulk oil installers annually, and I can say that this is often the case. However, API has also found the opposite to be true. Bulk oil installers don’t always know the identity of the oil in their tanks, and in some cases they actually consciously or unconsciously misrepresent what they’re installing. More than once API sampling has found installers claiming they are dispensing one brand of oil when in fact they are installing another brand. To complicate matters further, many times the customer receipt does not identify what’s been installed. Imagine how many of these types of transactions occur every day.

The changes proposed for Handbook 130 are intended to apply the labeling requirements for packaged motor oils to oils sold in bulk. These changes as proposed would require motor oil manufacturers and distributors to identify the oils they deliver and installers the oils they dispense. Requiring distributors to identify the motor oils they deliver to installers will help ensure that installers know what they’re dispensing, and requiring installers to do the same on their invoices will provide the same level of information for consumers.

I urge the Laws and Regulations Committee of the Northeastern Weights and Measures Association to amend Handbook 130 section 3.13.1 as API has proposed.



Presentation from Kevin Ferrick, Manager of API’s Engine Oil Licensing and Certification System


Good morning. I am Kevin Ferrick, Manager of API’s Engine Oil Licensing and Certification System, and I want to thank the Chair and members of the Southern Weights and Measures Association Law and Regulations Committee for this opportunity to recommend a change to Handbook 130 section 3.13.1, Labeling of Vehicle Motor Oil.

Handbook 130 has for many years required that labels on motor oil packages identify the oil’s SAE viscosity and API performance level. Both of these items are important pieces of information for vehicle owners and operators and maintenance personnel entrusted with the responsibility of selecting the right motor oil for a car or truck.

While section 3.13.1 continues to meet this need for motor oil packages, it does not address bulk motor oils, the manner by which many motor oils are distributed and installed today. Over the last two decades, the distribution and installation of motor oils has undergone a radical change, shifting from a do-it-yourself process with oil installed by vehicle owners from bottles to a do-it-for-me system where the oil is installed by service providers from tanks filled by distributors. According to Kline and Company, do-it-for-me installed more than 60 percent of passenger car motor oil last year. Consumers who once scrutinized motor oil labels in auto parts stores before installing them in their cars or trucks now travel to auto dealers, quick lubes, or service centers and wait while their vehicle’s oil is changed with motor oil from a bulk oil tank. These consumers might be selecting a specific oil for their vehicle, but many are probably trusting that the service provider is installing a quality bulk oil recommended for their car or truck. API samples and tests motor oils purchased from bulk oil installers annually, and I can say that this is often the case. However, API has also found the opposite to be true. Bulk oil installers don’t always know the identity of the oil in their tanks, and in some cases they actually consciously or unconsciously misrepresent what they’re installing. More than once API sampling has found installers claiming they are dispensing one brand of oil when in fact they are installing another brand. To complicate matters further, many times the customer receipt does not identify what’s been installed. Imagine how many of these types of transactions occur every day.

The changes proposed for Handbook 130 are intended to apply the labeling requirements for packaged motor oils to oils sold in bulk. These changes as proposed would require motor oil manufacturers and distributors to identify the oils they deliver and installers the oils they dispense. Requiring distributors to identify the motor oils they deliver to installers will help ensure that installers know what they’re dispensing, and requiring installers to do the same on their invoices will provide the same level of information for consumers.

I urge the Laws and Regulations Committee of the Southern Weights and Measures Association to amend Handbook 130 section 3.13.1 as API has proposed.
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August 6, 2009
Luis Guimaraes
General Manager — Marketing 
Shell Lubricants North America
Mr. Guimaraes,
The International Lubricant Standardization and Approval Committee (ILSAC) (General Motors, 
Ford, Chrysler, and JAMA) recently learned about Shell's new initiative to monitor lubricant 
quality in the market (reference the attached Lube Report article by George Gill of LNG 
Publishing). On ILSAC's behalf, I congratulate you on your efforts to ensure that consumers 
are receiving the quality of oils they are expecting and paying for, and that their Owners 
Manuals are recommending. ILSAC, in partnership with the Oil and Additive industries, 
expends considerable time, effort, and money in developing the specifications for good quality 
oils that our mutual customers need for use in their automobiles. However, if the consumer is supplied with oils of questionable or poor quality, your industry and mine both suffer, along with 
the wronged consumer. Your program to "...protect the integrity of our brands, and the 
quality of our products..." is also protecting consumers' automobiles by helping to keep high 
quality lubricants available, and as such, is applauded by the automobile manufacturers. Thank 
you for your concern and attention to this important area. 1LSAC extends an offer to you personally or a Shell representative to meet with the ILSAC to review the findings of your 
product quality program. Please contact me if you have any questions.
Jim Linden, Chair ILSAC
General Motors Research and Development 
586-986-1888, 248-321-5343 (mobile) 
james.I.Iinden@gm.com
C:  Scott Lindholm
) (
GM
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November 2, 2009
Elizabeth Boehm-Miller
Growth Manager, US
Shell Lubricants North America 
700 Milam
Houston, TX 77002
Dear Ms. Boehm-Miller:
The American International Automobile Dealers Association would like to commend Shell 
Lubricants for their Motor Oil Matters initiative and ongoing efforts to educate consumers about 
the vital role of quality motor oils. AIADA represents the more than 10,000 international 
automobile franchises and their more than 500,000 employees in the United States.
AIADA recognizes the need to make consumers aware of the importance of using quality motor 
oil and how it can help extend engine life and improve overall engine efficiency. An efficient 
engine can result in lower emissions and increased fuel economy. Low quality motor oils that 
do not meet a vehicle manufacturer's requirements or industry standards can potentially 
damage a vehicle's engine or void the manufacturer's warranty, costing the consumer in the 
long run.
AIADA is dedicated exclusively to the economic and political interests of America's international 
nameplate automobile dealers. The manufacturers of the vehicles our dealers sell and service have spent considerable time and money to design and build engines with the fuel economy 
and performance that consumers demand. Quality motor oils that meet the stringent 
requirements manufacturers recommend are vital to the proper operation of these engines in a variety of conditions and can help to ensure a long life of reliable performance. We laud your 
Motor Oil Matters initiative for educating consumers to specifically request quality motor oils, as 
well as encouraging any facility that changes oil to do their part to help consumers receive the 
quality of oil they need to protect their vehicles.
Thank you for bringing this important message to vehicle owners.
Best regards,
) (
American International Automobile Dealers Association 
211 N Union Street, Suite 300, Alexandria, Virginia 22314 
T: 703.519.7800 • F: 703.519.7810 
www.aiada.org
) [image: ]
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The problem

¢ Installers are stealing volume by masquerading '
as PQS-branded facilities

+ Estimated loss of $58 min nationally in PQS
sales revenue

¢ Its an industry issue — see NOLN articles
* Violates Federal and State Laws

* Creates unfair advantage in marketplace
* Erodes consumer confidence and trust

* Introduces potential liability through engine
warranty or claim issues

Pennzoil annual gallons lost —6 min

Quaker State annual gallons lost —2 min
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Customers Matter to Shell

e Conducting Local Market Events

e Created Comprehensive programs to
support installers §
ME! AGE TO
— Trade activities INERINGERSS

¢ Legal actions
 Publicizing efforts

* Enhanced sales training
* New Installer Programs
e Product Quality Testing
o Certified Installers

Shell is protecting consumer and our brands, but also how we want to help protect
installers business, the consumers (our joint end-users)
developed a comprehensive, two-pronged program designed to support our loyal
installers.
The first phase, which is and will remain out of consumer view, is our aggressive
focus on combating trade deception:

- We are taking aggressive legal action: pursing the installers
misrepresenting the brands

- Escalating efforts to investigate & file lawsuits against violators

- Legal actions range from sales rep counseling to filing law suits

- Won those awarded damages, signs are coming down — successfully
concluded 10 lawsuits — settled in Shell's favor

- filing an additioanl 10 lawsuits, with investigations underway

- Conducted several 50+ investigations regions spanning across the US

- Legal activity is resource intensive and takes time to get the results we
are committed to pursuing blatant offenders

- We are publicizing our activities & intentions through advertorials in
NOLN, Motor Age

- Brand enforcement initiatives have been developed such as signage
policies & procedures. Installers desiring to feature Pzl QS brands with permanent
signage they will be required to fulfill purchase requirements & these are requirements
will be enforced.
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Quality does Matter

+ Brands like Shell, Pennzoil, Quaker State
—Invest in R&D
—Partner w/ OEMs & NASCAR teams
— Offer strong claims backed by 300k mile warranty

+ All oils are NOT the same — proved w/ quality testing
—53% of PLs off spec or tested poorly
—Low temp flow 32%
—Volatility 11%
—High metals 21%
— Shear stability 11%

Most oils contain several additives and base oils to do all the things needed in
an engine - high quality oils even go further to provide added value.

Using the wrong oil, or even an oil that admittedly does not meet requirements,
will void the warranty and leave the engine exposed to potential problems.
Shell invests A LOT in knowing how to build high quality oils. With research
centers around the world and continuous learning from taxi fleets (5mln miles
annually) and professional racing

We tested some low-quality oils — 53% were off spec or tested poorly.

If you look at some of the off brand oils in the marketplace, you'll notice that
some admittedly don't meet the latest industry specifications. Even more,
some of the off brands we tested failed to meet some of the basic requirements
for the latest industry specifications.

area of concern: we tested oils with poor volatility. In high temperatures,
lower quality motor oil with poor volatility could be more prone to evaporate
and generate an oily mist, which can dirty other parts of your engine and
exhaust system.




image7.png
Consumer Education Campaign

* Full-scale public relations effort
- Raising awareness of quality distinctions

» Utilizing celebrity spokespeople
- Alan Taylor, Car and Driver, radio host
- Motor sports properties
Supporting installers - PR kits
Collaborating with industry organizations

Working with governmental agencies to
change regulations re: consumer invoicing

Our second phase is designed to educate consumers and to provide our loyal installers, with tools
and programs designed to help them stand out in the eyes of consumers:

we launched the certified installer program. It's an additional way for consumers to identify
installers as a trusted facility that pour quality, branded motor oils

To help educate consumers about the value of quality, branded motor oils and the vital role they
play in keeping their cars running right — an especially important topic considering today's
economic situation and the realities of people holding on to their existing cars longer — we've
created MotorOilMatters.org, - is a web site we've designed as an educational site for consumers
to better understand the differences in motor oils. This interactive site will educate consumers
about the vital role quality, branded motor oils play in the longevity and performance of their
vehicles, and will also help drive consumers to our loyal installers via links to installer locators.
For now, this site is our site, however, we are also working with trade and industry organizations
to create a consortium for the cause and to expand the information and offerings on this site.

We are also launching a public relations effort surrounding each of the motor oil matters tours to
promote the differences in motor oils message and the web site a source for information on the
benefits of quality branded motor oils in each market.

importance of consumers to do the right thing by their car and ask specifically for quality,
branded motor oils like Pennzoil or Quaker State at a reputable, trustworthy installer.

We are utilizing other celebrity spoke people, like Alan Taylor — car & drive radio, Bill
Goldberg, motor sports personalities
Created PR kits for our installers to help spread the motor oil matters message

Connecting with groups like API and ILSAC to join forces to spread the quality message




image8.png
Consumer education website screen shot
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Motor Oil Matters '09 Results

National PR launch yielded 35 min impressions
1,100 + stories - TV, Radio, Print
Shell recognized for their efforts
Trade association adoption

WYRDONE L NG L SRa R Wi

Shell established a leadership position — is viewed as a leader in this area

established Shell as leader — jobber world "first it was Shell announcing
clamping down on quality..." Tom Glenn

Lube Report/Lubes & grease — great article — Luis interview as a result of MOM
launch — now just this week — publisher noted our efforts — Shell Slams motor
oil shams

Motor Oil Matters Tours — detroit, dallas, ny
Product Quality Program — installer sampling program launched

Consumer education - MotorOilMatters.org50k+ hits since launch date first
week July

Created excitement within trade orgs API/AOCA — participated in Dallas event
Multiple letters endorsing MoM.
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Generating adoption of the cause - protecting
consumers, customer and the brands

"Our customers know and
trust the Pennzoil brand; it's|
the number one brand in
passenger car motor oil and|
we are proud to pour it in all
392 of our service
centers. Our customers
expect the best when they
buy Pennzoil, and so do
we. We applaud Shell's

Motor Ol Matters initiative. Consumers nced to efforts to protect the
pay attention when they purchase motor oil for integrity of the Pennzoil
| their gasoline and diesel-powered vehicle brand and we support their
asking by name for a quality product that meets or work to ensure that every
exceeds the API's Engine Oil Quality standards customer receives 100%
genuine Pennzoil product.”
Eric Glover, Heartland COO
inLubes & Greases

"On ILSAC's behalf, /
congratulate you on
your efforts...
Your program to
e Oﬁ‘ﬁr“Zi";‘:‘iggz "The American Petroleum Institute applauds the
quality of our
products,,.' is also
protecting consumers'
automobiles... Thank

you for your concern
and attention to this and h the API Service Symbol 'Donut’ and

important area. " — Ji Certification Mark 'Starbu evin Petrick,
L Linden, ILSAC Chair manager , engine oil licens APL.

Examples of trade and customers who support the efforts

industry organizations interested and customers activate is critical. Using spokespeople as
advocates and consumer awareness groups will strengthen our message

These are our Motor Oil Matters targets

to date API, AOCA, ILSAC, AMRA expressed support and interest in joining the cause
ATADA — American International Automotive dealers association

Auto alliance — 11 manufactures: (GM, Ford, Chrysler, BMW, MB, etc...)

AIAM — association of int'l auto manufacturers — voice of int'l auto manufacturers — DC
AAA — American Automobile Association

AATA — automotive afteimarket industry association - APPEX
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Help protect consumers
and installers

¢ Require quick lubes, car dealers (any oil
change facility) to provide the following
information on invoices re: motor oil service:

Brand

Manufacturer

SAE viscosity grade

Service requirements or specifications
- API
- ILSAC

Consumers have no way of verifying what oil they receive. Currently many
invoices simple state "bulk oil" or 5w30 oil

Consumers should know what oil is going into their vehciles
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Identifying Performance of Engine Oil
Dispensed in Bulk

Central Weights and Measures Association
May 2010

Kevin Ferrick e
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Agenda

« Situation Overview

The Problem

Trade & Loyal Installer Programs
Consumer Education Campaign
Promoting Quality
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Situation Overview

* Today's Realities

— Recession is driving negative behavior

* Demand is causing some customers to buy
cheap oils

* Some installers involved with deceptive trade
practices

- Advertising one brand while selling another





