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Peter Kosmala American Association of Advertising Agencies 

Robert Stephen AARP 

Mark Coderre Aetna 

Paul De Graaff AIG 

Teresa Carlson Amazon 

Peter Lurie American Express 

Ronald Baklarz Amtrak 

Nicholas Ammann Apple, Inc. 

Ed Amoroso AT&T 

John Turato Avis Budget Car Rental 

Patrick Gorman Bank of America 

Paul Johnson BB&T 

Kenneth Kilby BB&T 

Anthony Jones Best Buy 

Robert Krugman Broadridge 

Timothy Molino Business Software Alliance 

Michael Cavanagh CERCA 

Michael O'Reirdan Comcast 

Brian Markwalter Consumer Electronics Association 

Timothy Youngblood Dell 

Thomas Sullivan DrFirst 

Linda Kostic E*Trade 



Alexander Popowycz Fidelity Investments 

John Carlson Financial Services Roundtable 

Ian Glazer Gartner 

Daniel Headrick General Electric 

John Kincaide Intel 

Joan Brennan Kantara Initiative 

Frank Caruana LifeLock 

Dennis Gamiello MasterCard 

Adrian Ong Match.com 

John Sapp McKesson 

Marc Davis Microsoft 

David Hebert Microsoft 

Min Hyun Microsoft 

Douglas Robinson NASCIO 

Victoria Cantrell National Retail Federation 

Rich Mader National Retail Federation 

Matthew Eggers U.S. Chamber of Commerce 

Ann Beauchesne U.S. Chamber of Commerce 

Peter Pouridis Neiman Marcus 

Donald Thibeau OIX 

Hamid Kassaei PayPal/eBay/X.Commerce  

Karen Lefkowitz Pepco 

Robert Green Personal.com 

John Kropf Reed Elsevier 

Franklin Thompson Retail Industry Leaders Association  



Mary Sheilds-Uehling Safe-Biopharma 

William Mortimore Salesforce 

Philip Reitinger Sony  

David Estlick Starbucks 

Jennifer Kerber TechAmerica 

Jeffrey Meaney TIAA-CREF 

Christopher Higgins U.S. Bank 

Thomas Day United States Postal Service 

Paul Vogel USPS 

Paul Donfried Verizon 

Marcus Sachs Verizon 

Mary Richey Visa 

Kristin Solheim Visa 

Roy Mellinger WellPoint 

Michael Kalac Western Union 

 

 


